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Disclaimer

Thispresentationwaspreparedby ABEO(the "Company")for the solepurposeof being
used at investor presentations. By receiving this presentation and attending this
meeting,you acknowledgeyourself to be acquaintedwith the following restrictions.

Thispresentationdoesnot constitute or form part of any offer or invitation to sell or to
subscribeshares. Neither this document nor any part of this documentconstitutesthe
basisof anycontractor commitmentand must not be usedin supportof sucha contract
or commitment.

Anydecisionto purchaseor subscribesharesunderanyfuture offer mayonly be madeon
the basisof information containedin a prospectusapprovedby the Autorité desMarchés
Financiers(Frenchfinancialmarketsauthority) or in any other offer documentdrawn up
at that time andissuedby the Companyfor the purposesof suchoffer.

Thispresentationis suppliedto you on a personalbasis,solelyfor your information, and
maybeusedonly for the requirementsof the Companypresentation.

Thispresentationand its contentsare confidentialand maynot be copied,distributedor
transferredto any other person,publishedor reproduced,whether directly or indirectly,
wholly or partly, by any means,in any form and for any purposewhatsoever. Youmust
observeall legislationapplicableto the possessionof suchinformation includinginsider
trading legislation, current regulations or the recommendationsof the Autorité des
MarchésFinanciers.

Neither this presentation nor a copy hereof, or any information it contains, may be
conveyed,disclosedor distributed, whether directly or indirectly, in the United States,
Canada,Japanor Australia,or to anyresidentof thosecountries.

Non-observanceof any or all of these restrictionsmay constitute a breachof statutory
restrictionsgoverningthe offering of financial instrumentsin the United States,Canada,
Japanor Australia.

Thedistribution of this documentin other countriesmay be subjectto legal restrictions,
and any personswho may come into possessionof it must inform themselvesof the
existenceof anysuchrestrictionsandcomplytherewith.

This presentation was prepared by and is the sole liability of the Company. The
information shown hereafter has not been independentlyverified by the Company,its
advisersor any other person, and it may be subject to possiblysignificant updating,
additionsandrevisions.

No representationor warranty, whether expressor implied, is givenas to the accuracy,
truth and fairness,exhaustivenessor relevanceof the information contained in this
document. The Company, its advisers and their representatives shall under no
circumstancesincur any liability for any loss or damage,whether arisingfrom any use
madeof this presentationor its content, or in anyway connectedwith this presentation.
TheCompanyis under no duty to update the information containedin this presentation,
andanyinformation containedin this presentationis subjectto changewithout notice.

Thispresentationcontainsindicationson the Company'saimsand lines of development.
Theseindicationsare sometimesidentified by the useof the future tense,the conditional
mood and terms of a predictive nature such as: "expect", "can", "may", "estimate",
"intend to", "consider","contemplate","anticipate", and other similar terms. Thesedata
are subjectto risksand uncertaintiesthat may ultimately result in substantiallydiffering
actualdata.

Theseaims and developmentlines are not historic data and must not be interpreted as
guaranteeingthat the factsanddatagivenwill occur,that the assumptionswill be verified
or that the objectiveswill be achieved.

By their nature, these aims may fail to materialise,and the declarationsor information
shown in the presentationmay prove erroneous,while the Company,its advisersand
their representativesshall not be under any duty to update, subject to applicable
regulations.
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Your speakers

Olivier ESTÈVES   
CEO

HEAD OF ABEO SINCE 1992

GRADUATED FROM HEC BUSINESS SCHOOL 

IN 1981

Jacques JANSSEN
MANAGING DIRECTOR

JOINED ABEO IN 2014 
FOLLOWING THE MERGER WITH 
JANSSEN-FRITSEN 

DRS BUSINESS ECONOMICS, 

MAASTRICHT UNIVERSITY

Bertrand SARRÈRE
Group CFO

JOINED THE GROUP IN 2015

EXECUTIVE MBA EMLYON, ESG

EXPERIENCE WITH LISTED COMPANIES 

(DELFINGEN) 

57% OF THE SHARE CAPITAL 19% OF THE SHARE CAPITAL

FAMILY-RUN, ENTREPRENEURIAL DNA
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ABEO, a leading player in the market for 
sport and leisure equipment

Designing and equipping specialised 
sports facilities, leisure centres, 
gymnasia, indoor climbing walls, 
changing rooms, schools, etc.

SALES ϵмпуm

% INTERNATIONAL** 66%  
EBITDA*** 8.4%
EMPLOYEES 991

Designer, manufacturer and distributor

FY 2016*

* Financial year ended 31 March

** CǊŜƴŎƘ ǎǳōǎƛŘƛŀǊƛŜǎΩ ŜȄǇƻǊǘ ǎŀƭŜǎ ŀƴŘ 
ŦƻǊŜƛƎƴ ǎǳōǎƛŘƛŀǊƛŜǎΩ ǎŀƭŜǎ ƻǳǘǎƛŘŜ CǊŀƴŎŜ

*** Recurring Operating Income + 

Depreciation of fixed assets

Equipment or complex turnkey projects
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A unique position on a 
ǿƻǊƭŘ ƳŀǊƪŜǘ ǿƻǊǘƘ ϵрōƴ

3 COMPLEMENTARY BUSINESSES

Gymnastics
Physical education
Team sports

SPORTS

Sales: ϵтрƳ

CLIMBING

Sales: ϵнпƳ

CHANGING ROOMS

Sales: ϵрлƳ

Artificial walls
Fun climbing modules
Leisure centres

Lockers
Cubicles
Fit-out

Figures as at 31 March 2016
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An entrepreneurial success story 

A new
development phase

A DEVELOPMENT MODEL COMBINING
ORGANIC GROWTH AND EXTERNAL GROWTH

ϵ10m

ϵ50m

ϵууƳ
A widening 
ambit 
in sports

+
Internationally

Development of a 
portfolio of leading 
specialist brands

Acquisition of

Janssen-Fritsen

Achievement of 
critical size

Average annual growth

28% / year

Organic growth

7% / year

French accounting standard until 31/03/2013, and IFRS from 01/04/2013
* pro forma

April 1, 2012 - March 31,2016ϵ134m*

ϵмпфm
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Know-how in integrating
companies

A VALUE-CREATING STRATEGY 

12 companies acquired and integrated since 2002 The Janssen-Fritsen
takeover at end 2014
placed us on a firm footing 

Å{ŀƭŜǎ Ϥ ϵпсƳΤ ŜƳǇƭƻȅŜŜǎ Ϥ мфу

ÅMerging of 2 family-run
companies in a niche market,
yielding synergy gains

Insourcing 
of production

Widening 
of the range Taking over 

distributors

Extension 
of geographical 

coverage

Clearing the 
competitive 
landscape

Navic
Prospec
Sanitec

Janssen-Fritsen
Gymnova
O Jump

PCV
SA Sport

Entre-prises
Top 30
Dock 39

Clip&Climb



A STRONG GROUP AT A KEY POINT
IN ITS DEVELOPMENT
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A well-established, growing and profitable player 
(EBITDA / Revenues : 8.4% as of March 31,2016)

A consolidating role confirmed with the acquisition of its
competitor in the sports field, Janssen-Fritsen
Leading European brands positioned inniche areas

A NEW AMBITION WITHIN 4 YEARS: 
TO BECOME A FRONT-RUNNER ON EVERY 
CONTINENT, CONSOLIDATING THE MARKET
AND DEVELOPING THE GROUP 
IN SPORTAINMENT*

A world-leadership ambition
ABEO is set to pass a new milestone in its development

* Combining sport and leisure
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Ambition for 2020

DYNAMIC GROWTH

Sales 31 March

2016

ϵмпуƳ

Organic growth > 7% / year
+

External growth > 12% / year

Ҕ ϵоллƳ

Sales 31 March

2020

Acquisitions

> Expanding 
internationally

> Capitalising on the 
brands

> Strengthening our 

position in

sportainment

and services
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A HIGHLY FRAGMENTED WORLD MARKET 
EXHIBITING SUSTAINABLE GROWTH
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A B2B world market which is highly 
fragmented

CHANGING ROOMS

Acial (France)
RSBP (United Kingdom)

Grant Westfield

(United Kingdom)
Kemmlit (Germany)
Meta (Germany)
Schäfer (Germany)
etc.

CLIMBING

Walltopia (Bulgaria)
Zhongti (China)
etc.

SPORTS

Casal Sport (France)
Marty Sport (France)
Sport Thieme (Germany)
Benz (Germany)
Kerko (Northern Europe)
Continental (United Kingdom)

American AthleticInc

(United States)
Senoh (Japan)
Taishan (China)
etc.

SPORTS MARKET  
ϵпорōƴ1

NUMEROUS PLAYERS AND COMPETITORS 

Sources :
1 AT Kearney, Winningin the business of sports, 2014
Other information: companyestimate

ABEO's MARKET
ϵрōƴ

88% 
Sports events

Personal equipment
Miscellaneous

10%
Construction 
of sports
infrastructures

Equipment

ϵрōƴ

ϵпōƴ 
Floor coverings
Play areas

2%

OVER 20 PLAYERS IN THE MAIN COUNTRIES

NUMEROUS SMALL-SCALE FAMILY-OWNED BUSINESSES
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! ǿƻǊƭŘ ƳŀǊƪŜǘ ǿƻǊǘƘ ϵрōƴ ǿƛǘƘ 
sustainable growth factors

A B2B MARKET IN LINE WITH THE WORLD-WIDE BOOM IN 
SPORTS PRACTICE

+: moderate growth (0-5%)

++: middle-range growth (5-10%)

+++: high growth (10% +)

+++

Middle East
China

Japan

South-East Asia

North America

Latin America

+

++

++

+++

+ +++

+++

India

+++

+

Firm structural growth

1. Increased emphasis by governments on sport as 
forging a social bond and promoting health

2. A strongly-expanding middle class with access to 
sports facilities in the emerging countries

3. Growing urbanisation and democratisation of 
sports pursuits, with increased participation by 
women and seniors

4. Construction and renewal of ageing 
infrastructures in Western countries

5. Development of new activities: 
e.g. climbing

Source : Company estimate

Europe

Eastern Europe

Africa

Estimatedgrowth of B2B sport and leisureequipment market by 2017


